
Benefits of a Faculty-Led Travel Program  



What	are	Faculty-Led	Travel	Programs?	
Overnight	stay	programs	outside	the	state	or	country.	

We	currently	have	successful	travel	
programs	to	places	such	as:	

•  Africa					
•  Canada	
•  London	
•  Australia	
•  New	York	



ACO	specializes	in		
short-term	travel	programs	

Eight	weeks	or	less	in	duraAon	

The	InsAtute	of	InternaAonal	EducaAon	(IIE)	found	that	“the	
number	of	U.S.	college	students	studying	abroad	is	at	record	high	
levels.”1	

In	the	2014/2015	school	year,	more	than	313,000	U.S.	students	
studied	abroad	in	programs	that	earned	academic	credit.	

63.1%	of	these	students	were	in	short-term	travel	programs.2 	



Why	create	a	Faculty-Led		
Travel	Program?		

•  It’s	rewarding		
•  Allows	you	to	conduct	research	
•  Retain	your	students	and	help	them	

to	be	successful	
•  AWracts	potenAal	students	to	our	

University	and	your	program	
•  Generates	revenue	for	your	

department	



It’s	rewarding	

•  Previous	faculty	have	indicated	that	
leading	a	group	of	students	abroad	
has	been	one	of	the	most	rewarding	
experiences	of	their	academic	career.		

•  A	student’s	study	abroad	experience	
can	be	one	of	the	most	enriching	and	
inspiring	experiences	of	their	lives	
and	it	will	change	the	way	they	think	
forever.	



Conduct	research	

•  Traveling	abroad	gives	you	
another	opportunity	to	
conduct	research	

•  Allows	for	collaboraAon	with	
other	insAtuAons	

•  Make	internaAonal	contacts	



Student	retenCon	and	success	

•  Helps	students	meet	the	
Silver	Core	requirement	

•  Students	get	real	world	
experience	



Student	retenCon	and	success	
A	recently	published	study	on	the	Impact	
of	Study	Abroad	on	Reten?on	and	Success,	
found	that	students	who	study	abroad,	
even	for	short	periods	of	Ame,	had:		

• Earned	higher	grades	
• Completed	degrees	in	four	years		
• An	average	GPA	of	3.21	compared	to	
3.12	for	peers	who	did	not	study	abroad3	



Student	recruitment	

One	factor	potenAal	students	
look	for	in	universiAes	is	their	
study	abroad	programs.		



Student	recruitment	

Students	who	have	studied	
abroad	hold	a	disAnct	
advantage	over	job	candidates	
who	have	had	no	comparable	
internaAonal	experience.	
These	students	experience	
increased	civic	engagement	
and	cultural	awareness.	They	
become	beWer	world	ciAzens.	



Student	recruitment	

Quacquarelli	Symonds	Annual	Global	Employer	Survey,	
conducted	annually	since	1991,	shows,		

“that	employers	globally	do	value	interna?onal	study	when	
recrui?ng	talent,	with	a	60%	affirma?ve	response	to	the	primary	
ques?on,	do	you	acAvely	seek	or	aWribute	value	to	an	
internaAonal	study	experience	when	recruiAng?”4	



Revenue	generaCng	

Using	a	self-funded	model,	short	term	travel	programs	can	
generate	funds	for	various	things.*		

•  Travel	expenses	
•  Research	supplies	
•  Course	materials	
•  Teaching	assistants	
•  Future	program	development	

	 	 	 	 	 	*depending	on	insAtuAon	policy	



Revenue	generaCng	
Self-Funded	Model:	aka:	self-supporAng	

The	financial	status	(designaAon)	of	a	program	that	costs	the	
university/insAtuAon	zero	to	offer.			

(i.e.,	Costs	=	$2,000.	10	students.	$200	per	student.)	

Meaning,	we	figure	out	all	the	costs	of	a	program	(or	the	amount	
that	is	needed)	and	charge	the	students	for	those	costs.			



Have	an	idea	for	a	Travel	Program?	
Contact	ACO.	We	will	make	the	process	easy.	

Travel	programs	can	take	more	than	a	year	to	plan	and	seem	
incredibly	daunAng.	But	once	it’s	planned,	you	can	offer	it	over	
and	over.	Let	us	help	you	plan	your	travel	program.	

ACO@unr.edu			 	www.ACO.unr.edu				(775)	682-7555	



IIE	Open	Doors	Report	2014/2015	





Contact	us	

Dawna	Snyder		
Program	Officer	II	

Nik	Leiner	
Program	Coordinator	

Jared	Volk	
Program	Coordinator	

ACO@unr.edu			 			(775)	682-7555	
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